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Why Analytics? {{{

Fractal
Delight Consumers Get More Out of Everything
» Understand, engage and inspire their » Reduce waste
loyalty

» Make marketing more effective

> Build products they love » Allocate risk capital more efficiently

» Empower consumers and help them
achieve their dreams

Save & Improve Lives

» Predict and prevent crime
» Prevent or delay iliness
» Help people make better life choices

J
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Trends shaping the Industry {{{

Fractal
» The cloud » Social Media
» Big Data » Video, Audio & Unstructured data
» Visualization » Emergence of Analytics Maturity
» Device proliferation » Privacy, Tracking & Targeting

Art & Science

» Behavioral Economics

» Neuroscience
» Prevent or delay iliness
» Help people make better life choices
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Book Recommendations {{{
Fractal

DANIEL a O r

STRATEGIES FOR OVERCOMING

DISTRACTION, REGAINING FOCUS, &
KAHNEMAN

WORKING SMARTER ALL DAY LONG

DaV|d Rock

WINNER OF THE NOBEL PRIZE IN ECONODMICS
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Book Recommendations {[\{
Fractal

STEVEN

JOHNSON

WHERE 600D IDEAS
COME FROM

THE NATURAL

HISTORY OF
INNOVATION

FROM THE BESTSELLINI
AUTHOR OF EVERYTHINE
BAD IS GOOD FOR YOU
AND THE INVENTIO
OF AIR
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Book Recommendations {[\{{
Fractal

THE BUYING

REVISED AND
EXPANDED EDITION

Secrefts for Selling to the
Subconscious Mind

The Hidden Forces That
Shape Our Decisions

DA N A RI ELY Dr. A.K. PRADEEP

AUTHOR OF THE UPSIDE OF IRRATIOMNALITY

SURPRISING INSHSHTS FROM THE WORLD'S LEADIMG NEUROMARKETING LAB
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Book Recommendations {{{
Fractal

THE

Everything Is
ObVIOUS INVISIBLE

“ONCE YOU KNOW THE ANSWER GORILLA

HOW OUR INTUITIONS

N
N DECEIVE US
,é}&e
How Common Sense Fails Us ¢ ;
DUNCAN J. WATTS Christopher Chabris and Daniel Simons
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Book Recommendations

NEW YORK TIMES BESTSELLER

NORMAN DOIDGE, M.D.

Fi ed on PBS's The Brain Fitness FPragram
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Fractal

A NEW YOQORK TIMES Bestgeller

A BEST BOOK *
OF THE TEAR

The

¢ |'-: RoImIst 4

Nudge

Improving Decisions About

Health, Wealth, and Happiness

Richard H. Thaler and Cass B. Sunstein

Revised and Expanded Edition

"One of the few books I've read recently that fundamentally changes the way
I think about the world, ™ —=5Steven D. Levatt, coauthor of Frrakonomies

W
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Book Recommendations

SECOND EDITION

WITH A NEW SECTION: “ON ROBUSTMESS & FRAGILITY"

NEW YORK TIMES BESTSELLER

THE

BLACK SWAN

The Impact aof the
HIGHLY ITMPROBABLE

“Thi= iiesl ||l'|||l|l1'li1' vintiss ol all”
—3t)

Nassim Nicholas Taleb

Confidential | Copyright © Fractal 2011

A

Fractal

i
.-ﬁ-.-ﬂ-.
TT‘B‘%'E‘TTF

T

THE

THANK YOU
ECONOMY

gary vaye*nere+chuk

Author of the New York Times Bestseller Crush It!




®

Do you know an average family of four wastes $650 per year {{{{( |
on groceries? Fractal

Fig: 1 What part of your weekly groceries go wasted Source: Dailymail.co.uk
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Fractal

Fractal is a leading provider of consumer analytics to Insurance carriers, Consumer Banks, CPG and Retail companies.
Fractal's analytical solutions help companies across the globe enhance profitability by powering their customer

management efforts with scientific decision making.

www.fractalanalytics.com

United States | United Kingdom | Singapore | India

For further details contact:

Srikanth Velamakanni

+1 650 378 1284

srikanth@fractalanalytics.com


http://www.fractalanalytics.com/
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